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“The best way

to prEdld il m is to promote meaningful English

future is : ng, giving voice to the concerns of our
to create it g, students at every stage of their
' ‘ evelopment.

L learning should be a
ght, 3s should responding to
each student, so that
experience the joy of
INg.

to be built today!”

of Kids&Us
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Natalia Perarnau, founder of Kids&Us
created her own method ‘a tes‘te ton herdaughter



https://youtu.be/b4k8DeQd_3A
https://youtu.be/b4k8DeQd_3A

K Proud of Kids&Us

+190,000 +650

Students Schools
Countries Loyalty rate
+16,000 +600
External students Partner schools

and nurseries

Mexico, Myanmar, Vietnam, Japan.



B¢ New country 2025

Poland

New Kids&Us country opening in 2025

3cities e BScities @ 8(ities e 10 cities
5 schools 15 schools 30 schools 60 schools






https://www.youtube.com/watch?v=tqrcoLUVI9o
https://www.youtube.com/watch?v=tqrcoLUVI9o

£¢ The pillars of the Kids
method

The Kids&Us method is based on
the natural process of mother
tongue acquisition, a learning
journey that follows a specific,
natural and spontaneous order.

Listening
Understanding
Speaking
Reading
Writing
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ynaic cla
Dally exposure to Englis

Digitalisation
Gamification

* |nnovative and continuously Improved

* Quality controlto ensure excellent teaching
and learning

e Educational model with a quality seal




K Our courses

in English :".Er‘g.wsf'- mforg‘

Objectives

minutes minutes

per week per week per week per week per week per week per week per week

Structure, course and age

CEFR Level* CEFR Level* CEFR Level* CEFR Level* CEFR Level* CEFR Level* CEFR Level* CEFR Level*
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K Our courses

Wi e Wid tinue { ( W
our commt or while improving ur written and 0 ) /hat fluentl orrectly
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CEFR Level* CEFR Level* CEFR Level* CEFR Level* CEFR Level* CEFR Level* CEFR Level* CEFR Level* CEFR Level* CEFR Level*
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Adaptive learning tool
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Gamification model
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Sense of community
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Sense of accomplishment
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K initial support
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<= Geomarketing <& Looking for premises <& Layout <& Business Plan
We use advanced geomarketing We help you find the most We help you with the structuring of We built the Business Plan together
tools to analyze the area of suitable location and premises the space and the layout design and we offer constant support for
influence where you want to open in the city according to the our concept the start-up of the business
your school
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<= Credit access <= Initial training <= Human Resources = Marketing
We collaborate with different We offer a 360° initial training We help you with the staff We support you with contents and
banking entities and we can with online courses, webinars selection and training: teachers, marketing strategies focused on
guarantee special conditions and fase to fase trainings academic coordinators, school students acquisition

directors...



K Constant support

Qo 0
AR

Al =5

<= Follow up <= Quality control <= Academic management
We provide individual support and We carry out audits and periodic We support you with continuous
constant follow up on your results controls to ensure the quality of the training for proper academic
to guarantee the business success method and compliance with company management
standards

of
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<& Brand awareness <= Continuous development
We create new campaigns to We guarantee innovation with
promote the Brand both locally the continuous development of
and globally new services, products and

educational materials



K Success Factars

<¢ The Franchisee’s A <¢ Conservative Sustainable
Contribution to the == and safe é investment
Location
Business investment over time
<¢ The continued strong growth of ¢ Profitable High Return on
the education sector model Investment

<< Speaking English is becoming

increasingly necessary



K Success factors

3% No uncertainty Business Plan - 5 years
350
* Results are predictable from day one. 200 380
* |n contrast to other business models, such as retail or 250 W Year 1
restaurants, our customers are the same throughout the whole
200 B Year 2
school year.
150 M Year 3
* We do not depend on external factors or on how many people 100 W Year 4
visit us every day. = Vear s
50
* As aresult, the revenue of a Kids&Us school remains stable on 0
a monthly basis and growing strongly year after year. Students
100 110 112 114 120 122 122 121 120 120

Loyalty rate

‘ l | |M 86%

Year 1 Sept Oct Nov Dec Jan Feb Mar Apr \EVY Jun



B Next steps

v | 2

\ 3 4 5
»==1




4 Key figures

Initial investment
Aprox.: 80.000€

Contract lenght
o years

Premise size
150 m2

Location
Ground floor

Area of exclusivity
Yes




We ignite children’s futures
to unleash collective hope

Do YOU want to GROW with US?
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https://youtu.be/UFnJc2E3FFA
https://youtu.be/UFnJc2E3FFA
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